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By Angela Lovell
With lighter
regulations and
more agronomic
information
available, is this the
year to grow hemp
on your farm?

A

dding hemp to your crop
rotation doesn’t involve as
many regulatory hoops as it
used to. With shorter varieties that
make residue management easier
and rapidly growing markets, especially for organic hemp, there seems
to be a lot of potential value in this
specialty crop.
Most hemp grown in Western
Canada is used for human consumption, although there is renewed interest in hemp fibre, and if a planned
decortication plant in Alberta goes
ahead, it could provide future opportunities for the straw by-product.
For growers planning to sell hemp
to the food market, there are a few
agronomic and production considerations. Scott Wolfe, agronomist with
Manitoba Harvest Hemp Foods,
spends a lot of time with new and
experienced contracted growers,
helping them fit hemp into their rotations. Take these nine tips into
account if you’re thinking about getting involved in the hemp industry
this year.

NEW CROPS

PUTTING HEMP IN
YOUR ROTATION?

1. FIND THE RIGHT FIELD
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Still looking for a new crop for the 2020 growing season?
Take another look at hemp

“We like to avoid canola and other
oilseeds right before hemp just to
avoid sclerotinia and some diseases
like that,” says Wolfe. Growers considering growing hemp specifically
for a gluten-free or allergen-free
facility like Manitoba Harvest Hemp
Foods need to know that crops like
soy and mustard are considered allergens. “Wheat, barley and rye all have
gluten-containing agents, so rotations can get a little limited,” Wolfe
says, “but we work with whatever
growers have.”
See HEMP ROTATION on page 5 
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TRACTORS

7R versus 8R tractors
By Scott Garvey

cross Western Canada,
most John Deere dealers
will likely tell you that on
their lots, 8R tractors far outsell the
7Rs. Given that these two model
ranges have overlapping horsepower ranges, what is it that each
series offers that might be a better
fit to each potential buyer?
That was a question that marketing staff at John Deere marketing staff addressed directly during a
media briefing in Waterloo, Iowa,
when the company revealed
changes to its tractor line up for the
2020 model year.
“[The 7R Series] gives you the
ability to have a high horsepower
tractor at a lighter base weight,”
explained Dave Geutterman, one of
Deere’s product managers. “They
have great manoeuvrability, but
with the weight and power to handle those implements. It gives you
the same integrated technology as
an 8R. You can go out and do tillage
work, and it’s going to feel very
similar to the 8R.”
For 2020 Deere has widened the
horsepower range of both the 7R
and 8R tractors. The 8R line now
has seven models available from
230 to 410 engine horsepower,
while the 7Rs also offer seven tractors from 210 to 330. So in that
overlap area there are several models in both ranges to chose from.
8Rs are designed to compete in
the high-horsepower row-crop
tractor segment. And while
Geutterman notes these big-chassis tractors are pretty versatile
despite their size, he says the 7Rs
are designed for those producers
who want similar muscle under the
hood but packed into a much more
compact machine. That can make

the smaller line a better fit in some
operations. He notes that the brand
does offer a front-end loader for
the 8Rs and they are still reasonably
manoeuvrable machines for loader
work, but the 7Rs with the same
horsepower are a little more nimble, making them better suited to
loader work. At the same time, a 7R
is no slouch in the field either. So
it’s an all-round, general-purpose
workhorse.
The big horsepower ratings in the
smaller 7Rs make them well suited
to transport work, like pulling grain
carts, manure wagons or other similar hauling jobs. And both the 7R and
8R ranges come with similar features and options packages.
“The cab offering across our 7R
and 8R is quite similar,” says Doug
Felter, product marketing manager
for mid-sized and large tractors. “We
have a larger cab now with more
headroom and a wider entry path.”
A suspended front axle is available on the 7R as well, but those
axle suspensions are much different than what is used on their bigger brothers.
“That’s one thing that differentiates the 7R from the 8R,” explains
Geutterman. “The 8R has independent front axle suspension like you’d
find on an automobile. Where the
7R is going to have a solid front axle
with what we call
the triple-link
suspension. The
front axle suspension was really
designed to mitigate power hop
and road lope,
which it does.”

And like the 8Rs, the design of the
7Rs has been scrutinized by Deere
engineers to see where potential
fluid leak problems could occur,
and many of those systems have
been reconfigured.
“What we did on 8R and 7R was
went back and looked at how
many connection points do we
have,” explains Geutterman. “And
how can we minimize and reduce
them. Instead of having oil flow
through a metal line and rubber
lines, how can we combine them
to mitigate some of those leak
points. We’ve been very successful with that.”
And the very public right-torepair debate, which has raged
mostly in the U.S. and has seen
Deere take a lot of flak, hasn’t
been lost on the brand’s engineers, who’ve made some changes
to diagnostic systems on the 7Rs.
“We’re making it easier for
customers to self-diagnose problems,” he adds. “We’ve heard a lot
about that in recent years.” GN
Scott Garvey is machinery editor for
Grainews. Contact him at Scott.Garvey@
fbcpublishing.com.
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With overlapping horsepower ranges, what’s the difference between them?

A

Deere’s CommandPro control console will be available in the 7R Series for 2020.

A redesigned cab interior allows for more headroom and introduces and
6.5-inch media display screen.

A video look
at the new
7R tractors
Tag along with machinery
editor Scott Garvey and
John Deere’s senior
marketing rep Archie
Oestreich as they take a
demonstration drive in a
new 7R tractor. Just go
online to Grainews.ca
and click on the “videos”
link.

Large R Series tractors
have been given some
design and engineering
changes for the 2020
model year.
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BETTER BUNKS AND PASTURES

Pregnant cows need their protein
Molasses lick-tubs can help maintain cow condition and keep fetuses growing
in their final diet. These vital protein
requirements usually go hand-inhand with an early- to mid-gestation energy requirement of about
50-52 per cent TDN, respectively.

Peter Vitti

was recently driving west
through the southern Prairies
and saw a beef cow herd grazing
late-autumn straw-coloured pasture. I suspected the calves were
probably just weaned, which simply
puts these dams at their lowest
dietary requirements. I believe that
these particular cows were getting
plenty to eat, but they were probably not getting enough protein from
this dried-out pasture. This quick
drive-by was a good reminder that
cattle producers should ensure all
protein requirements of their gestating cow herd must be met as
these animals approach the upcoming calving season.
A gestating cow herd facing an
overwinter protein deficiency will
have immediate problems. For
example, mature cows desired to
maintain or build body condition
score to an optimum six out of 10
points will instead lose body fat
(often dropping to a less than a five
BCS), and be unable to cope with
harsh winter conditions. As well,
replacement heifers will not be pre-
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Late fall pasture may fill cows up but are they getting enough protein?

pared to deliver a healthy and strong
first calf because they will fall short
to put on their necessary growth
and required bodyweight gain by
calving time.
Unseen to our eyes, these protein-deficient cows/heifers do not
supply enough essential protein
metabolites (ammonia) to their forage-digesting ruminal bacteria. In
turn, these bugs cannot maintain
adequate growth rates, which leads
to three nutritional-related outcomes: a reduction in overall forage
digestibility, a slowdown in the rate
of feed digestion and decreased forage intake by the entire cow herd. As
a result, less dietary energy is
derived from any forage consumed
by these cows, which allows less
available dietary energy (and pro-

tein) for good cattle body condition
or growth in the first place
Lack of essential dietary nutrients affects good early and midgestation fetal development as well.
Researchers at the University of
Wyoming (2010) speculated lowquality (protein) pastures grazed by
mid-gestation cows were responsible for a significant decrease in
muscle-fibre formation in their
fetuses, which led to lighter spring
calves at weaning age.
Protein shortages for cows and
heifers can largely be avoided as long
as we provide them with about 2.02.5 lbs. of total crude protein per
head, daily. Based upon a DMI (dry
matter intake) of two per cent in
mature beef cows (1,200 lbs.), it also
calculates to about 8.5-10.5 per cent

SUPPLEMENTARY PROTEIN
Many of these early/mid-gestation
beef cows are still out on pasture
during the beginning of autumn
until the first snowfall and still rely
on pasture for most of their protein
(energy) nutrition. Some producers
purchase molasses lick-tubs to supplement dietary protein.
As a beef nutritionist, I make it a
point to choose the type of molasses
lick-tub to complement the quality
of the pasture. For example, 30 per
cent protein blocks should be placed
on mature autumn pastures where
grass protein is no more than seven
per cent protein: a 1,200-lb. mature
beef cow should consume roughly
24 lbs. of pasture grass (24 x 0.07 =
1.7 lb. of protein) + 1.0 lb. of a
molasses block (1.0 x 0.30 = 0.30 lb.
of protein) = 2.0 lbs. of total dietary
protein.
As we get closer to the first snowfall, some cattle remain on the same
pastures for the entire winter or are
moved to other areas such as higher
protein (11-12 per cent) swath-graz-

ing acres, or low-protein stubble/
corn and stover fields (six to eight
per cent). Similar molasses licktubs of varying amounts of proteins
might be switched over to complement these different types of forage.
At the same time, many cows are
moved back home to drylot where
producers first feed harvested bales
of low-quality forages for the first
part of the winter. Then they feed
better-quality forage a month or so
before calving-time.
That’s what a friend who overwinters about 400 red Angus gestating cows plans to do. His midgestation diets use wheat and lentil
straw as a forage base. Some grass
hay is added and complemented
with barley grain and a 32:16 beef
protein supplement. He will feed
this nine to 10 per cent protein diet
from November to about mid-February. Afterwards, he plans to
reduce the amount of straw and add
back some fair-quality hay as his
cows enter the last trimester of
pregnancy to assure they are getting
enough dietary protein. GN
Peter Vitti is an independent livestock
nutritionist and consultant based in
Winnipeg. To reach him call 204-2547497 or by email at vitti@mts.net

THE MARKETS

Second-quarter beef production to affect market
Tighter U.S. supplies will continue until April, then the tide will turn
MARKET UPDATE
Jerry Klassen

A

lberta fed cattle prices were
trading in the range of $136
to $139 during the war half of
September, while in mid- to late
October Alberta packers were buying
fed cattle in the range of $143 to $145.
Although fed cattle prices have
ratcheted higher, yearling and calf
markets are relatively unchanged.
In central Alberta, larger-frame,
lower-flesh mixed steers weighing
880 to 925 pounds were quoted in the
range of $190 to $194, while semiweaned vaccinated steer calves averaging 600 pounds were quoted in the
$214 to $218 range.
I haven’t changed my price outlook for the winter and spring. Canadian and U.S. beef supplies are
expected to be rather tight in the first
quarter of 2020 but market-ready
supplies of fed cattle are expected to
be extremely burdensome in the second quarter of 2020. Therefore, fed
cattle prices are projected to percolate higher over the winter and make
a seasonal high in March. Yearling
prices are expected to hold value and
trade sideways through November
but then trend lower from December

onward. Calf prices will have limited
upside given the sharp year-overyear increase in second- and thirdquarter beef production. Calf prices
are expected to also trend lower longer-term.

THE U.S. NUMBERS
U.S. feedlot placements have had a
counter-seasonal pattern compared
to the past couple of years. This may
be due to the adverse weather or just
the fact that U.S. cow-calf producers
have held onto feeder cattle longer
due to lower prices during the late
summer and early fall. In any case, for
the three months from June through
August 2019, U.S. feedlot placements
under 800 pounds have come in
262,000 head below year-ago levels
for the same three-months. In the
October USDA WASDE report, U.S.
beef production for the fourth quarter of 2019 was estimated at 6.800
billion pounds, down from 6.855 billion during the fourth quarter of 2018.
The USDA also lowered 2020 firstquarter beef production but
increased second-quarter output.
These adjustments confirm our price
expectations from October. The
USDA is now projecting first-quarter
production to finish at 6.525 billion
pounds, up 111 million from the first
quarter of 2019. I wouldn’t be surprised to see further downward revi-

PLENTY OF FEED
GRAINS THIS FALL

production and larger supplies of
feed wheat. This will temper feeder
cattle exports to the U.S. These economics may distort the price insurance premiums which is based on
options on the feeder cattle futures.
The function of the feeder market
in 2020 is to discourage production
through lower prices. In the short
term, feeder cattle prices will be
supported by the stronger fed cattle
market. However, this will be an
opportunity for cow-calf producers
and backgrounders to buy price
insurance or take some type of price
protection. The premiums for price
insurance may be overvalued
because feed grain prices are lower
in Western Canada relative to the
main feeding regions in the U.S. If
we see a rally in the corn market due
to lower-than-expected production, feeder cattle futures will come
under pressure while the western
Canadian cash feeder market will
hold value. GN

During the 2018-19 crop year, western Canadian feed grain prices were
very strong due to tight barley supplies. The economics for feeding
cattle were more favourable in the
U.S., which encouraged feeder cattle
exports. For the 2019-20 crop year,
feed grain supplies in Western Canada are extremely onerous due to the
year-over-year increase in barley

Jerry Klassen is manager of the
Canadian office for Swiss-based grain
trader GAP SA Grains and Products Ltd.
and also president and founder of
Resilient Capital, a specialist in
commodity futures trading and
commodity market analysis. He can be
reached at 204 504 8339 or visit his
website: www.resilcapital.com

U.S. QUARTERLY BEEF PRODUCTION
(million pounds)

USDA

USDA

Quarter

2014

2015

2016

2017

2018

2019

2020

1

5,868

5,664

5,935

6,300

6,465

6,414

6,525

2

6,183

5,857

6,187

6,404

6,724

6,814

7,150

3

6,170

6,608

6,468

6,731

6,820

6,920

6,955

4

6,021

6,109

6,623

6,742

6,855

6,800

7,040

total

24,251

23,698

25,213

26,177

25,215

27,043

27,670

* ESTIMATES FOR FOURTH QUARTER OF 2019 AND ALL OF 2020 ARE FROM USDA

sions to first-quarter production.
The 2020 second-quarter production (see table) is now projected to
reach 7.150 billion pounds, up 336
million from the second quarter of
2019.
Strength in the fed cattle market
will support the feeder complex
throughout November and possibly
in early December. Feedlot margins
have been hovering in red ink but
have potential to move into profitable
territory in the latter half of November. The February and April live cattle
futures are expected to trend higher
from now until February, which will
sustain the feeder market. Ranchers
and backgrounding operators need to
remember the feeder cattle futures
are the live cattle five months for-

ward. The fed cattle price outlook is
very negative for the second and third
quarters of 2020. We may see the
feeder cattle futures rally through
November. However, the cash feeder
market has potential to incorporate a
risk discount over the winter.

Because there isn’t one
Western Canada isn’t two-crop country

A farmer in Western Canada could be a 27-year old growing canola, yellow peas and barley on 1,500 acres.
It could be a 43-year old growing barley, lentils, winter wheat and flax on 3,200 acres, plus looking after 150
beef cattle. It could be a 62-year old growing durum wheat, lentils, chickpeas and canola on 5,000 acres.

Embracing the
fight on your farm

GRAINEWS.CA / NOVEMBER 5, 2019

GRAINEWS DOESN’T SERVE
THE AVERAGE PRAIRIE FARMER

But that’s just what they’re growing this year. Next year their crop mix could be partly or completely different.
And it should be — the benefits of rotating crops have been known for many years. Today the practice is
more important than ever. With new challenges such as weed resistance to herbicides, farmers need to
rotate not only their crops, but the products they need to grow them. That makes deciding on the right
combination of crops and products more challenging than ever. With our tagline of “Practical Production
Tips for the Prairie Farmer,” Grainews helps our readers make those decisions.

Reaching 50 million-plus acres

At Grainews, we know that our readers are even more diversified than the crops they grow, and no two
farms are the same. Whether it’s a large established farmer or a young one starting to take over from mom
and dad, our job is to help them farm every acre better, no matter how many they own or operate. Though
farms have become fewer and larger in Western Canada — the average size is now about 1,100 acres —
just eight per cent are larger than 3,500 acres. The average Grainews reader reports more than 2,600 acres,
which means that your message can reach not just that eight per cent, but also the ones operating more
than 50 million acres in Western Canada.

Farmers aren’t just our readers — they’re our writers

When Grainews started in 1975, it was an immediate success, largely due to its theme of “Written for
farmers, by farmers.” It still applies today. Editor Leeann Minogue is a partner on a grain farm in southern
Saskatchewan. Many in our stable of contributors are farmers, but that stable also includes not only our
professional staff, but industry agronomists and specialists who work directly with farmers and understand
what kind of practical information they need to manage their crops.

Grain farmers keep cattle too

Despite our title, we recognize that many grain farmers have beef cattle, which is why we have a
“Cattleman’s Corner” section. Like the rest of the publication, its focus is on practical tips for the cow-calf
producer, whether he or she has just a few cattle or a few hundred.

2020/2021 MEDIA KIT

FEATURES

Trends in
weather

LOCAL VOICES
Lee Hart is editor of the popular
Cattleman’s Corner section of Grainews,
but he’s also a regular contributor to the
crops pages. Brought up on a Ontario
dairy farm, Lee is a career farm journalist
now based in Calgary, where he has
also written for Canadian Cattlemen and
Country Guide. Lee is well known for
looking at the lighter side of agriculture
through his popular “Hart Attacks”
column in print and online.
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NEW TRACTORS

By Scott Garvey

I

DEERE
REVAMPS ITS
6M TRACTOR LINE

New
New models,
a models,
redesigna redesign and longer options
list
for
the 2020 model year
and longer options
list
for
the 2020 model year

The all-new 6110M and
6120M tractors ride on
a short wheelbase and
offer a dizzying range
of option choices
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Kari Belanger has been a writer and editor since
graduating from the University of Calgary with a B.Sc.
in Biology and a BA in English Literature in 1996. For
more than 20 years, she has worked in many different
industries and media, including newspapers and trade
publications.
For the past decade she has worked exclusively in the
agriculture industry, leading a number of publications
as editor. She has covered many aspects of agriculture
including cereal, pulse, sunflower, soybean, pea, lentil
and potato crop production, plant diseases, insect
and weed pests, crop inputs, and the Canadian and
U.S. seed industry, among other topics. Kari has a
particular passion for grower-focused publications
and a deep respect for Canadian farmers and the
work they do. Kari’s keen interest in agronomy and
love of writing have led to her long-term commitment
to support, strengthen and participate in the industry.
She is thrilled to be editor of Grainews and will strive to
provide relevant, applicable and timely crop production
information to growers.

n mid-September, John Deere
pulled the wraps off the latest
updates to one of its mid-horsepower tractor ranges: the 6M family.
That mid-spec line will see a much
wider range of new options available
for the 2020 model year across all
models, but a new 140-horsepower
6140M model will also join the group
to fill what Deere calls a “sweet spot”
in power demand. In all, there will
now be eight 6M tractors for 2020.
But the most notable change to
the series is the completely new
6110M and 6120M tractors, which
slide into the lowest 6M horsepower
ratings. These two models at the
bottom of that group have been
redesigned from the ground up, and
stand out significantly from their
bigger brothers in the line.
According to Lyle McMillan, marketing manager for 6M tractors, the
new models were the result of an
extensive consultation process with
focus groups that lasted from concept all the way through the design
process.
“These groups came up with four
key points that need to be
addressed,” he said. “Visibility, they
need to look over the hood and see
what’s going on. The other thing was
power. Everyone wants more power,
because implements are getting bigger. Also cab comfort. A lot of our
customers are spending a lot of
hours in these tractors, rain or shine.
The other case comes down to
optionality. We’re talking about
building a tractor that meets all customer needs.”
Pleasing every potential buyer in
this horsepower range means offerSee 6M TRACTOR on page 5 
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Equipment & Tillage

Trucks and ATV Focus

November 2

October 14

New Seed Varieties

Traction and Compaction / Outstanding Young Farmers / AgDatapalooza

December 7

November 18

New Seed Varieties & Spraying Technology Focus

Equipapalooza
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ISSUE DATE

ADVERTISING
OPTIONS

Rates effective as of March 1, 2020

AD UNIT

NON BLEED DIMENSIONS
LIVE AREA

BLEED AD DIMENSIONS

B&W RATE

FULL
COLOUR

TRIM

BLEED*

Double Page Spread

20.875" x 14" 10 col. x 196 agate lines

22" x 14.5"

22.5" x 15"

16,895.20

19,835.20

Full Page

9.875" x 14" 5 col. x 196 agate lines

11" x 14.5"

11.5" x 15"

8,447.60

9,917.60

Junior Page Spread

16.875" x 10"

9,654.40

12,594.40

Junior Page

7.875" x 10"

4,827.20

6,297.20

Super Junior Page

7.875" x 14"

Super 1/2 Double
Page Spread

8 col. x 140 agate lines
4 col. x 140 agate lines
4 col. x 196 agate lines

8.5" x 14.5"

8.75" x 15"

6,758.08

8,228.08

20.875" x 7.75" 10 col. x 108 agate lines

22" x 8"

22.5" x
8.25"

9,309.60

12,249.60

Super 1/2 Page

9.875" x 7.75" 5 col. x 108 agate lines

11" x 8"

11.5" x 8.25"

4,654.80

6,124.80

1/3 Page

H: 9.875" x 4.8" 5 col. x 67 agate lines
S: 5.875" x 8" 3 col. x 112 agate lines

H: 11" x 5.3"

H: 11.5" x
5.8"

2,887.70

4,357.70

1/4 Page

H: 9.875" x 4" 5 col. x 56 agate lines
S: 5.875" x 6.625" 3 col. x 93 agate lines

H: 11" x 4.5"

H: 11.5" x 5"

2,404.98

3,874.98

1/8 Page

3.85" x 5" 2 col. x 70 agate lines

1,206.80

2,676.80

Earlug

3.85" x 1.5" 2 col. x 21 agate lines

Front Banner

5.875" x 2" 3 col. x 28 agate lines

7" x 2.5"

Super Front Banner

9.875" x 2" 5 col. x 28 agate lines

11" x 2.5"

SUPPLIED INSERTS / POST-IT NOTES

Rate, issue availability, production requirements,
closing dates, and other detailed information available
on request. Geographic breakouts are available for
preprinted inserts. Inserts may run by FSA, province, soil
zone, census divisions, or census sub-divisions. Rates for
special space units are available on request.

SPECIAL POSITIONS

Guaranteed and preferred positions when available and
requested, add 25% exclusive of colour and mechanical
charges. Not held from year to year without specific
written booking insertions from advertisers.

SPLIT COPY

Regional advertisers may make copy substitutions in any
combination of regions or provincial editions. Additional
cost for each substitution is $1000 net. Minimum quantity
for splits is 1,000 pieces and must be at least 350 lines.

2,676.80

ADVERTISING CONTACT

7.5" x 3"

3,874.98

Kevin Yaworsky

11.5" x 3"

6,297.20

$8.62 per agate line Black & 1 Colour $765.00 Black & 3 Colour $1,470.00
* Bleed size dimensions include .25” bleed on all sides

NATIONAL SALES & MARKETING

Phone: 250 869 5326
Email: kyaworsky@farmmedia.com
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AD RATES

FILE SPECIFICATIONS

NON BLEED DIMENSIONS

AD UNIT

BLEED AD DIMENSIONS
TRIM

BLEED*

Double Page Spread

20.875" x 14" 10 col. x 196 agate lines

LIVE AREA

22" x 14.5"

22.5" x 15"

Full Page

9.875" x 14" 5 col. x 196 agate lines

11" x 14.5"

11.5" x 15"

Junior Page Spread

16.875" x 10"

Junior Page

7.875" x 10"

4 col. x 140 agate lines

Super Junior Page

7.875" x 14"

4 col. x 196 agate lines

Super 1/2 Double
Page Spread

8 col. x 140 agate lines

8.5" x 14.5"

8.75" x 15"

20.875" x 7.75" 10 col. x 108 agate lines

22" x 8"

22.5" x 8.25"

Super 1/2 Page

9.875" x 7.75" 5 col. x 108 agate lines

11" x 8"

11.5" x 8.25"

1/3 Page

H: 9.875" x 4.8" 5 col. x 67 agate lines
S: 5.875" x 8" 3 col. x 112 agate lines

H: 11" x 5.3"

H: 11.5" x 5.8"

1/4 Page

H: 9.875" x 4" 5 col. x 56 agate lines
S: 5.875" x 6.625" 3 col. x 93 agate lines

H: 11" x 4.5"

H: 11.5" x 5"

1/8 Page

3.85" x 5" 2 col. x 70 agate lines

Earlug

3.85" x 1.5" 2 col. x 21 agate lines

Front Banner

5.875" x 2" 3 col. x 28 agate lines

7" x 2.5"

7.5" x 3

Super Front Banner

9.875" x 2" 5 col. x 28 agate lines

11" x 2.5"

11.5" x 3

PUBLICATION SPECS
Trim Size
Binding

11” x 14.5”
Saddle Stitched

Column width

1.85”

Column depth

196 agate lines

Gutter width
No. of columns
Halftone line screen
Dot gain
Printing

.1667”
5
85
30%
Heat-set web offset

SAFETY MARGINS
(measured from trim size):
Keep text, logos, etc. 0.562” away
from gutter on spreads. Full page &
spreads allow 0.562” sides, 0.25” top
and bottom. To avoid trimming into
type, and to assure uniform margins
on bleed ads, keep dimensions of
type area to 20” x 13.5” maximum
for double-page spreads, and 9.5”
x 13.5” maximum for full page ads.
Bleed ads must have a minimum of
.25” bleed allowance on head, foot,
and fore edge. Crop/registration
marks should have an offset of .25”.
ELECTRONIC MATERIAL
Electronic files (including inserts) must
arrive in press-ready (high res X1A file)
Acrobat PDF format (8.0 compatible).
When saving a file in PDF format
ensure all fonts are embeded and limit
photo resolution to 170 dpi. Colour
ads must be CMYK, RGB images
are not acceptable. Files must be
sent electronically by e-mail to ads@
fbcpublishing.com OR uploaded by
ftp to vip.fbcpublishing.com
PLEASE NOTE We DO NOT ACCEPT
ads in Microsoft Word, Publisher
or InDesign format. All files will be
reviewed to ensure they meet Glacier
FarmMedia pre-press standards.
Clients will be contacted regarding any
modifications required. Publisher will not
be held responsible for any errors made
when original deadlines are missed.

COLOUR GUIDANCE An accurate
colour proof must accompany all
advertising materials. In the absence
of a colour proof, publisher will not
be held responsible for unsatisfactory
colour reproduction.
INK DENSITY Adjust ink limit in
photos and rich blacks so that total
coverage does not exceed 240%.
FINE LINE WORK AND LETTERING
Fine serifs, small lettering, and
thin line work should be restricted
to one colour and preferably not
smaller than 7 point. The use of small
lettering (under 7 points) and fine
serifs should be avoided. Publisher
can not accept responsibility for
reproduction and/or legibility of any
type under 7 point.
FALSE COVERS & GATEFOLDS
AVAILABLE
Call for pricing and specs.

2020/2021 MEDIA KIT

AD SIZES

TERMS & CONDITIONS
New Accounts
Transient and new accounts, cash with order. Credit applications are required on
all new accounts that have not authorized credit card payments.

Cancellations
No cancellations accepted after closing date. Cancellation of advertisements that
have been set will be subject to production charge.

Terms
Accounts payable in Canadian funds. Net 30 days. Publisher reserves the
right to charge 1.5% interest per month (18% per year) on overdue accounts.

Liability
Advertiser and advertising agency assume liability for content (including text,
representations, and illustrations in advertisements printed) and also assume
responsibility for any claims arising therefrom made against the publisher.

Commission
15% will be paid to recognized agencies on the gross charges for space, colour,
and position, when ad copy is forwarded via FTP or e-mail.
Advertising Content
All copy subject to the approval of the publisher, who reserves the right to reject,
discontinue, or omit any advertisement or cancel any advertising contract without
penalty to either party.
Publisher reserves the right to place the word “Advertisement” centered in 8pt
Helvetica over any paid announcement.
Dollar Volume Discount
Glacier FarmMedia offers the following dollar volume discounts. These apply to
gross advertising dollars spent within a 12-month period in any Glacier FarmMedia
print publication with the exception of the Western Producer, Seed Manitoba,
Yield Manitoba, Yield Alberta, Prairie Ag Catalogue, Ag in Motion Show Guides,
Canada’s Outdoor Farm Show Show Guide, AgDealer and Agricole Idéal.
Gross Dollars Spent
20,001 - 50,000
50,001 - 150,000
150,001 - 250,000
250,001 - 300,000
300,001 - 400,000
400,001 +

Discount
2%
3.5%
5%
7.5%
9%
10.5%

Colour Reproduction
Publisher will not be responsible for unsatisfactory reproduction of colour
advertisements unless accurate colour proofs are supplied.
Make-good insertion will not be granted on minor errors which do not affect the
value of the whole advertisement. Publisher’s liability will not exceed the cost
of the area of the space occupied by the error, whether the error is due to the
negligence of its servants or otherwise. There shall be no liability for non-insertion
beyond the amount paid for such advertisement. No allowance for errors in key
numbers.
Exclusivity
We do not offer exclusivity for front page banners, ear lugs, banner wraps, outside
back pages, inserts, etc.
Special Services
When publisher must provide artwork, advertiser will be billed at cost. Publisher
reserves the right to charge for changes required to customer supplied material.

CONTACT INFO
SUBMITTING AD MATERIALS

ADVERTISING CONTACT

AD SERVICES CO-ORDINATOR
Grainews
1666 Dublin Avenue,
Winnipeg, MB R3H 0H1

Kevin Yaworsky

Phone: 204 944 5765
Fax: 204 954 1422
Email: ads@fbcpublishing.com
FTP: vip.fbcpublishing.com

NATIONAL SALES & MARKETING

Phone: 250 869 5326
Email: kyaworsky@farmmedia.com
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Contracts & Schedules
Contracts are based on volume committed in advance for a 12-month period.
Advertising not scheduled and contracted for will be immediately subject to any
rate change. Contracted advertising will be rate protected for 3 months.
The publisher is not bound by any conditions, printed or otherwise, appearing on
contracts or copy instructions when such conflict with the provisions of this
rate card.
Contracts for advertising at other than published rates will not be accepted.
The publisher reserves the right to hold any advertiser and its advertising
agency jointly and severally liable for such monies as are due and payable
to the publisher.

